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To make Scotland a destination of first choice 
for a high quality, value for moneyand 

memorable customer experiences, delivered by 
skilled and passionate people.

Our Collective Vision

Marc Crothall 
Chief Executive ðScottish Tourism Alliance (STA)

Chair ðNational Tourism Strategy Steering Group                         

Chair - Scotlandõs Food Tourism Board

#Scotfoodtourism 



Food Tourism Scotland

Creating a global food tourism 
destination and unlocking a £1bn 

growth opportunity

#Scotfoodtourism 





Food tourismincludesany tourism experience in which 
a person learns about and/or consumes food and drink 
that reflects the local cuisine, heritage, or culture of a 

place, including the active pursuit of unique and 
memorable eating, drinking, and agritourism 

experiences



Why are we doing this?

Å Visitors spend around £995m on eating & drinking when on 
holiday in Scotland (UK £656m & overseas £339m)

Å In 2017 there were 166 million trips (overnight stays & days 
out) in Scotland & visitors contributed £11.2bn to our 
economy

Å Food and drink sector worth£14bn and on track to reach 
£30m by 2030

Å tƭŀƴ ǊŜǇǊŜǎŜƴǘǎ ŀ ƳŜǊƎƛƴƎ ƻŦ ǘǿƻ ƻŦ {ŎƻǘƭŀƴŘΩǎ Ƴƻǎǘ 
successful & ambitious sectors

Å Food tourism is a growing & flourishing industry across the 
world & Scotland must be part of that




